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Pulpboard Sells Newsprint

Denver, Colorado With 250,000 beverage coasters 
reaching over 1.25 million consumers in the metro
Denver market, it’s no wonder The Denver Post and
Rocky Mountain News are getting
some attention. The Denver
Newspaper Agency, publisher of
both daily newspapers, hired Karsh
+ Hagan to create a campaign to
primarily target males, 21 to 40.
Karsh + Hagan, Denver’s fourth
largest advertising agency, designed
four different messages each highlighting different 
features of the publications. AdCoasters specifically
developed the Denver distribution of over 45,000
coasters per month in 25 different establishments in the
Denver metro area in less than six weeks. “We looked
to beverage coaster advertising to reach our target
demographic in an unique, cost-effective medium,” 
Melissa Pert, Karsh + Hagan Account Executive.

Denver Newspaper Agency uses AdCoasters 
to brand both of its daily publications

1.877.4.ADCOASTERS www.adcoasters.comInnovat ive  Beverage Coaster  Advert i s ing
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Denver Newspaper Agency

Quantity: 250,000 total
(62,500 each of 4 versions)

Term: 6-months

Placement: Denver, CO

Target: Males, 21-40




