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Pulpboard Sells Newsprint

Denver, Colorado With 250,000 beverage coasters 
reaching over 1.25 million consumers in the metro
Denver market, it’s no wonder The Denver Post and
Rocky Mountain News are getting
some attention. The Denver
Newspaper Agency, publisher of
both daily newspapers, hired Karsh
+ Hagan to create a campaign to
primarily target males, 21 to 40.
Karsh + Hagan, Denver’s fourth
largest advertising agency, designed
four different messages each highlighting different 
features of the publications. AdCoasters specifically
developed the Denver distribution of over 45,000
coasters per month in 25 different establishments in the
Denver metro area in less than six weeks. “We looked
to beverage coaster advertising to reach our target
demographic in an unique, cost-effective medium,” 
Melissa Pert, Karsh + Hagan Account Executive.

Denver Newspaper Agency uses AdCoasters 
to brand both of its daily publications

1.877.4.ADCOASTERS www.adcoasters.comInnovat ive  Beverage Coaster  Advert i s ing
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Denver Newspaper Agency

Quantity: 250,000 total
(62,500 each of 4 versions)

Term: 6-months

Placement: Denver, CO

Target: Males, 21-40
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Now you can place your ad on a custom-printed
beverage coaster and have it distributed to bars
and restaurants in your choice of region, state,
city, ZIP or target a specific demographic (sports
enthusiast, gay/lesbian, or arts/culture). With
response rates at high as 10%,* AdCoasters could
be the most cost-effective marketing tool out there.
AdCoasters are great for other media reinforcement
(outdoor, television, print) or just as a campaign
by themselves. Shouldn’t you be adding
AdCoasters to your marketing plan today? A DIVISION OF HARRIMAN CREATIVE, INC.

820 NW12TH AVE • STE 202 • PORTLAND OR 97209 USA

www.adcoasters.com
C A L L  T O L L  F R E E 1.877.423.2627 F O R  A  M E D I A  K I T  

P R O G R A M S  S T A R T I N G  A T  O N LY  $1,995

* Like most advertising, actual response rates are not guaranteed.
AdCoasters is a service mark of Harriman Creative, Inc. All rights reserved. © 2005 AdCoasters.

10,000 units $ 1,995.00 0.199 per unit

20,000 units 3,250.00 0.163 per unit

30,000 units 4,500.00 0.150 per unit

40,000 units 5,375.00 0.135 per unit

50,000 units 6,175.00 0.125 per unit

100,000 units 9,350.00 0.095 per unit

Please call for pricing over 100,000.

Above pricing includes printing (4-color process on 40 pt. white pulpboard, 
1-side), die-cutting (4-inch diameter circle), and distribution to Authorized
AdCoasters’ Venues. Venue availability subject to change. Prices subject to change
without notification.
Above pricing is gross. 15% discount to recognized ad agencies and resellers.

Please call for a media kit including: 
printed samples, rate cards, mechanical specs
and current distribution list.

Looking to add something new to your marketing mix? 
Look to AdCoasters.


